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Research about the method of food expression system standing on the consumers
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132 細 川 允 史
表1 食品種類別の買い物先店舗（アンケート結果)
野菜 果物 鮮魚 肉 加工品 調味料 牛乳 卵 合計
①商店街の小売店 3 3 3 2 1 2 1 3 18
②商店街でない小売店 12 9 6 4 3 1 5 5 45
③食品専門スーパー 14 14 15 13 11 11 13 15 106
④大型総合スーパー 26 23 32 29 28 33 23 24 218
⑤生協店舗 7 10 10 10 9 8 8 7 69
⑥生協共同購入 8 12 7 15 19 20 22 23 126
⑦コンビニ 0
⑧行商 0
⑨デパート 2 2 6 3 4 2 19
⑩直売所 2 1 1 4
?その他 1 1 4 1 1 2 1 13









































































































































図3 販売している牛肉の履歴検索システム 図4 レッドトラクターマーク








































































































































































































































































As a result by doing the questionnaire survey,
137消費者の立場に立った食品表示のあり方に関する研究
the food label system in the retail store head that
 
sold food was very large in the consumer the
 
demand for the display of the production history.
This has the increase of food imports,the BSE
 
generation,and the uneasiness to the agricultural
 
chemicals use etc.
It has not come to cancel consumer anxieties
 
though the correspondence of the spread plan etc.
of the indication of source,the registration of the
 
production history, and the traceability system
 
has been taken corresponding to this.
In this, it has aimed to think that there is a
 
problem also in the ideal way of the food label
 
system that can be put on the retail store,and to
 
pursue the ideal way of the food label system that
 
stands in consumer’s standpoint.
The following three points were clarified by
 
this research.
The consumer is not actually like being able to
 
confirm safety in the life giving information of
 
the production history though attitudes of con-
sumers request information on the safety of the
 
production history etc.to the first.
The specialist should do, and the specialist
 
confirms safety to the safety confirmation, and
 
the consumer trusts the mark, shops easily by
 
drinking,and is certain.
It is a cause that surfeit of information doesn’t
 
rather see the display either,and how do it display
 
in the limited space,and the technological devel-
opment is demanded though the second enhances
 
the display related to the quality more, and is
 
necessary so that shop referring may enrich eat-
ing habits or more.
The third is to be requested to create the
 
chance to inform of the knowledge of food and
 
the knowledge etc. of cooking overall, and to
 
assume the part of the nutrition education.
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